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About Me
• Professional background.

• Academic background.

• Theoretical orientation.
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Presentation Outline
• Introduction.
• Challenges to the EBP movement in school psychology.
• The relevance of  traditional sources in today’s age.
• Social networks and how (mis)information spreads at scale.
• Navigating the new ecosystem and implications for choosing to 

engage online. 
• Q&A.
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EVIDENCE-BASED 
PRACTICE (EBP)
Overview and Impact in School Psychology
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EBP Movement 
• Evidence-based medicine.
• Managed care movement.
• Special education reform (i.e., IDEIA 2004).
• Professional organizations
• NASP.

• APA (Division 16).

Evidence-based practice in psychology (EBPP) is the integration of  the best available research 
with clinical expertise in the context of  patient characteristics, culture, and preferences 

- APA, 2005
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Challenges to EBP in School Psychology

• Consensus guidelines have been illusive (Shaw & D’Intino, 
2017).

• Training gaps (Aiken et al., 2008; McGill & Wilson, 2018).
• Allegiance effects and clinical inertia (McGill et al., 2018).
• Commercial and entrepreneurial interests (Farmer et al., 2021).
• Informational ecosystem that is democratizing “knowledge” 

(Allgaer, 2019). 
• Replication crisis (Proctor, 2004).
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Validation and Replication Issues Relating 
to School Psychology
• Multiple intelligence theory. 
• Learning styles.
• Multisensory learning strategies.
• Balanced literacy.
• Aptitude by treatment interactions (ATI). 
• Response to intervention (at scale). 
• Suggested interpretive structures for commercial ability 

measures.
• Methods for identifying specific learning disabilities. 
• D.A.R.E.

• Cognitive profile analysis. 
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Dombrowski et al. (2020)
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HOW DOES “EVIDENCE” 
BECOME EVIDENCE?
Understanding the Journal Publication Process and its 
Relevance in the present age. 
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Hierarchy of  Evidence
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Steps in the Publication Process
• Pre-publication.
• Article submitted for review.
• Review decision:
• Reject.

• Revise and Resubmit (how many rounds?). 

• Acceptance with minor revisions.

• Accept.

• Editorial review and formatting. 
• Publication:
• Access lag. 

• Copyright and open access.
• Royalties.
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Article Versions
• Manuscript.
• Pre-print.
• Post-print.
• Version of  record. 
• Implications for copyright and open access. 
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Indicators of  Journal Article Quality
• Reputation of  journal.
• Impact factor for journal.
• > 1is generally considered decent quality in psychology and education.

• Citations.
• Ways in which you can generate citations and interest.

• Provocative topic or title.

• Promote on social media or news conferences.

• How are experts selected in the media now?

• Word of  mouth.
• Does retraction work?

• Wakefield affair. 
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Congratulatory Self-Promotion: 
Cautionary Tale

• Not all attention is good attention!

• OPERA: Faster than light neutrinos. 
• Wansink food science retractions.
• Bem and Psi.
• Harbinger of  the replication crisis in scientific psychology.
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Major Journals in SP and Related Fields

Tier 1

• School Psychology Review.
• School Psychology.
• Journal of  School 

Psychology.
• Psychological Assessment.
• Journal of  

Psychoeducational 
Assessment.

• Assessment. 

Tier 2 and Beyond

• Contemporary School 
Psychology.

• Journal of  Applied School 
Psychology.

• IJESP.

• School Psychology 
International.
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Appraising Article Quality
• On the merits.
• Research design.
• Sample.
• Reliability.

• Valid conclusions.

• Time consuming and requires appropriate training and 
experience. 
• ~25% of  Ed.S. training programs limit foundation to a single catch-all 

methods course (McGill & Wilson, 2017). 

• As a result, we often default to outsourcing. 
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Peer Review: Inside the Black Box
• Reviewer selection and editorial discretion.
• Allegiance effects (Dragioti et al., 2015).

• Reviewing on the merits.

• Does the editor fully integrate reviewer comments?

• How do we deal with this as consumers? 
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Are we Just Lucky?
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Things to Keep in Mind
• Outright data fabrication is rare.
• We still have much work to do in SP.
• The replication crisis is actually a good thing.
• Our standards for publication are much higher than in the past.
• We can still have faith in science as long as we understand that 

it is an imperfect process. 
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Open Science to the Rescue?
• Open science framework (https://osf.io/).
• Pre-registration. 
• Un-blinded review.
• Pre-print repositories. 
• Impact?
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Open Access and Predatory Publishing

• In 2015, ~200 psychology journals currently listed in 
Directory of  Open Access Journals.

• Illusion of  quality control:
• Fake peer review.

• Predatory fee structures.

• Promotion of  junk science (Beall, 2018).

• How can you tell the difference?
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Pre-Print Repositories
• What are they?
• Goals.

• How are they being used?
• Example (https://psyarxiv.com/dxr2g/)
• Quality control and unanticipated blowback (Viskontis, 2018). 
• Popular media and COVID. 
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https://osf.io/
https://psyarxiv.com/dxr2g/
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Relevance of  Journal Articles?
• Online first has undercut the importance of  print issues.
• Publication lag, access, and lack of  alignment with in situ 

priorities remain a problem.
• Studies are used mostly by academics to make arguments in 

academia (i.e., journals).
• Outsourcing of  review places an immense amount of  trust on 

external parties with more freedom to vary.
• Journal publishers and academics have had difficulty 

transitioning to the digital age. 
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Outsourcing: Books, Clinical Guidebooks, 
and Book Chapters
• Good initial source to get the lay of  the land.
• Authors rarely, if  ever, disclose COI.
• Editorial control rests largely with authors. 
• Framing the search and presentation of  information. 
• Quality varies.
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Test Drive: Estimating the Replicability 
of  Thinking Fast and Slow (Schimmack, 
2015)
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Outsourcing: CPD Workshops and 
Conference Proceedings
• Most popular influence beyond graduate school and clinical 

lore (Farmer et al., 2021).
• Most are peer reviewed to some degree. 
• While appearing independent, many proceedings are 

sponsored by commercial interests.
• Stipends and fees. 

• Quality can vary depending on venue. 
• Need to develop standards (Washburn et al., 2019).
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Outsourcing: Grey Material Online
• Easily accessible. 
• Useful to supplement other sources. 
• Cross-validate.

• Often sponsored by commercial or professional interests. 
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In Sum…
• All prevailing information sources that influence practice have 

strengths and limitations. 
• Reliance on convenience is likely to exacerbate weaknesses. 
• Reputable peer reviewed journal articles remain the “gold 

standard” but they are more difficult to access.
• Predatory and open access journals provide illusion of  quality 

control.  
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DIGITAL PLATFORMS 
AND SOCIAL 
NETWORKS
Social media to the rescue?
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What is social media?
• “Social media” is based on web 2.0. functionality.
• Static versus kinetic forms of  communication and content generation. 

• Social media is composed of  a panoply of  web platforms that 
allow you to communicate instead of  only informing.

• Use in SP is increasing.
• Professional listservs.

• Twitter (personal and professional).

• Facebook affinity groups. 

• Podcasts*
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Social media platforms
• Change and ubiquity in platforms. 
• Pareto principle.

• We need to understand:
• How each one works.

• Why are people interested in participating.

• How we can benefit from each one.
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Appraising Social Media 

Strengths

• Interact and share 
information at scale. 

• Promote awareness and 
branding.

• Flattens barriers to 
communication and 
knowledge production.

• Removes paid content 
barriers.*

Limitations

• Targeted algorithms.
• Information silos.

• Conduit for advertising. 

• Addictive. 
• Spread of  misinformation.
• Absence of  context.

• Exposure can reify 
preconceived beliefs. 

• BX norms. 
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Communication Networks
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Bayal and Goyal-Style Model 
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Optimistic Updating of  Beliefs
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Why Do Problematic Practices in SP 
Continue redux…
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Effect of  Polarization
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Connectivity and the Spread of  
Misinformation
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Illusory Truth Effect (Fazio et al., 2015)
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Mediation Effects from Influencers
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How would you define “misinformation?”

• Any source of  info that is not rooted in fact.
• False information create by design that is 

interpreted as true and spreads rapidly via the 
internet. 
•Misguided interpretations of  data on a 

contentious issue that turn out to be 
contraindicated after the fact.
• A way to indicate what the phrase’s user thinks is 

negative propaganda towards themselves or their
beliefs.
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Online Disinhibition Effect (Suler, 2004)
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Examples…

• Ad hominin attacks on commenters in professional threads.
• De-blinding reviewer reports and openly critiquing journal 

practices. 
• Hyping preliminary research results that evade scrutiny.
• Practitioners @ing commercial entities regarding the validity 

of  their products. 
• Crowd sourcing clinical test interpretation.
• Sharing copyright materials or student data online without 

permission.
• Appeals to pseudoscience and nonsensical practices. 
• Doxxing.  
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Becoming a Savvy Information Consumer

• Take advantage of  free methodological/EBP resources.
• Psychological Methods Facebook group.
• Data Colada (http://datacolada.org/)
• Replication Index (https://replicationindex.wordpress.com/)
• Evidence-Based School Psychology Facebook group.

• Trust but verify.
• Overreliance on single studies related to contentious issues. 
• Use evidential weight/value as a guide to make clinical decisions. 
• Skepticism versus cynicism.

• Social media.
• Be careful about what you endorse and put out there.
• Understand the benefits and limitations of  various platforms.
• What network model is operating and who controls the flow of  information? 

• Vet to ensure legitimacy. 
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Savvy Consumer….Cont.
• Use the information age to your advantage.
• There is no such thing as a bad platform.

• Be mindful that whatever the source, good and bad information abounds.

• Relying on one platform or method is likely to exacerbate the downside 
of  that source at the expense of  its upside. 

• At the end of  the day, there is no substitute for content 
expertise. 

• We have to balance between ignorance and oversaturation. 
• Breadth and consistency are key inoculators for stable decision-

making and informed adoption of  clinical practices (Lilienfeld 
et al. 2012).
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Resources for Being Able to Spot Hype 
and Pseudoscience
• Baloney detection toolkit (Sagan, 1997). 
• Warning signs for hype (Dombrowski et al., 2021).
• Distinguishing science and pseudoscience in SP (Lilienfeld et 

al. 2012).
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Simple Egalitarian Fallacy
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Venturing Online: Things to Consider
• Is the platform for personal or professional use, or both?
• Regardless, your content is an extension of  your professional life.

• What you post will likely exist in perpetuity in some way.
• Users have no obligation to respond to your content. 
• For groups, ensure that you have a content moderation board 

and clear policies on what can and cannot be posted. 
• Be consistent in your enforcement.

• Understand the ways in which users are likely to communicate 
with you via the platform(s) you choose.

• Don’t be afraid to lurk. 
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